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Website and Ad Campaign
Optimization for Mobile Devices

Mobile optimization today is the key to success. According to
research, more than 60% of global internet traffic originates
from mobile devices, and this figure continues to grow

This undeniable trend proves that investments in mobile
optimization deliver significant returns

TRAFFIC SHARE BY PLATFORM IN 2024

MOBILE DESKTOP TABLET

67.48 % 30.92 % 1.6 %

ﬁ Traffic Share by Platform in 2024
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Why Is Mobile Optimization

for Websites and Ads Crucial?
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Mobile Traffic Dynamics

Impact on User Experience

Impact of Mobile Interface

Google Mobile-First Index
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5 Common Mobile
Optimization Mistakes

Ignoring Responsive Design: One of
the most common mistakes businesses
make is failing to implement responsive
design. Websites that are not fully
responsive can create a poor user
experience on mobile devices

Neglecting Page Load Speed: Mobile users
expect fast-loading websites. Research
indicates that even a delay of just a few
seconds can lead to higher bounce rates.
Heavy images, unoptimized scripts, and
large video files can significantly slow down
the load time.

Unoptimized Forms: Forms are one of the
most common points of friction on mobile
websites. Small text fields, poorly aligned
labels, and complicated form structures
can lead to frustration. Furthermore, long
forms on mobile devices may seem
daunting and encourage users to abandon
the process.

Overloading with Pop-Ups: While pop-ups
can be effective on desktop sites, they tend
to be intrusive on mobile devices, where
they can cover the entire screen. This leads
to poor user experience and increased
bounce rates.

Forgetting to Test Across Devices:
Many websites are tested only on a few
devices, leading to inconsistencies across
various screen sizes. A site that looks
great on one smartphone model may
not render properly on another.



R ———
‘Optimize Content for Mobile Users

Mobile users typically look for quick, easy-to-digest content. Long, text-heavy
content can overwhelm mobile users, especially with limited screen space

Mobile advertising requires strategies tailored to smaller
screens and touch interfaces

Large image and video files can slow down page load
times, which can lead to higher bounce rates

Forms are critical for conversions, but they
can be frustrating on mobile devices



